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Capgemini: who we are & why that 
might be relevant to youé

ÅHeadquarter in Paris

ÅNoted on Paris stock exchange (CAC-40)

Å7.7 Mrd. úrevenue global (2006)

ÅTop 5 as a group (Consulting, Technology, 

Outsourcing)

ÅTop 1 Consulting firm in Europe
1

Å80,000 Employee

Å5,500 Strategy and 

Process Consultants

Å300 offices in 36 countries

ÅPostal, Logistics & Transport

ÅManufacturing & High Tech 

ÅAutomotive

ÅConsumer Products & Retail 

ÅEnergy & Utilities

ÅChemicals 

ÅLife Sciences

ÅFinancial Services

ÅTelecommunication & Media 

ÅPublic & Other Services

Consulting Services (Capgemini Consulting)

Technology Services

Outsourcing Services

Company Employee

Global Sectors ïIndustry focus Global Service Lines ïSolution Focus

Capgemini Consulting is the biggest European Consulting firm, with a strong 
focus on the postal and logistics service industry



...also consulting Travel & Tourism

ÅHeadquarter in Paris

ÅNoted on Paris stock exchange (CAC-40)

Å7.7 Mrd. úrevenue global (2006)

ÅTop 5 as a group (Consulting, Technology, 

Outsourcing)

ÅTop 1 Consulting firm in Europe
1

Å80,000 Employee

Å5,500 Strategy and 

Process Consultants

Å300 offices in 36 countries

ÅPostal, Logistics & Transport

ÅManufacturing & High Tech 

ÅAutomotive

ÅConsumer Products & Retail 

ÅEnergy & Utilities

ÅChemicals 

ÅLife Sciences

ÅFinancial Services

ÅTelecommunication & Media 

ÅPublic & Other Services

ÅConsulting Services (Capgemini Consulting)

ÅTechnology Services

ÅOutsourcing Services

Company Employee

Global Sectors ïIndustry focus Global Service Lines ïSolution Focus

Capgemini Consulting is the biggest European Consulting firm, with a strong 
focus on the postal and logistics service industry



University Leuven, Medical faculty,
Competence & Artificial Intelligence

Belgium



Today's Three-course Budget Menu

The Starter



Audience Tuning and Calibration

The conference is about ICT and Travel & Tourism

This stream is ñAugmented Reality and Multimediaò

My topic is ñVirtuality and Human Interaction in 
Tourismò

Why ICT and Travel & Tourism?

What is Augmented Reality?

Which Multimedia?

What is Virtualisation?

Who's (virtual) reality?



The change of the 21th century tourist



What changed the perception of the 
21th century tourist ?

1 Time-shifting technologies (starting with the VCR) 
allow the public to go back and follow various scenarios



2 Digitization
Every information can be converted



3 Personal experience shared worldwide,
Created in an almost professional way

User Generated Content

CreationProfessionals Consumers

Letter
Phone

Distribution

Professionals

Consumers

Radio

Magazines

Newspapers

Television

Video games

Cinema

Books

CDs

Professional 
Web sites

Email
Napster

Article 
downloads

Personal 
Web sites

Amazon book 
reviews

Match.com

Kazaa

Yahoo!Photos

Chatrooms

SIMsOnline

ScreenSavers.com

Friends Reunited

Ringtones
ID-pages

SMS applicaties

Dating

Videostreams

Webcam chat

Ebay

Cardsonline

Marktplaats



They want to go deeper, find new possibilities, 
insights and experiences within touristic 

environments

Empowering of the Consumers

4



Information and Communication Technology 
makes people the same and professional; 

anybody, anytime, anywhere, anyway

55



Pokemon

6 Explore your fantasy land  



7 Cross your imaginary borders  



8 Hyperconnected 24/7 worldwide



9 Cross media
Interaction 



10
Interfacing to the Computer Systems
Human Interaction



The Future?

Intelligent Agents

Context Awareness
Computer reacts to 
Different or personal
situations

Intelligent Agent
Computer assists users 
and will act on their behalf



Is it all about new technology?

Digital divide?   Are we immigrants? 
Or is it buzz about the innovation cycle? 



Some dubious understanding of ICT



A mere technology radarscreen is not 
enough é



Change of industry

Infrastructure Design

Infrastructure Strategy

: 

As - Is Standardisation Industrialisation Virtualisation

Merc. Stage ShuttleJob

Cache
HTTP

SQL
Feed 
Store DSS

FTP

Service Interface Service Interface



The old perimeters won't work...



Virtuality

Refers to a condition without boundaries or 
constraints. Existing or resulting in essence or 

effect - though not in actual fact, form, or name. 
It is often used to define a feature or state that is 

simulated in some manner.

Virtualisation is a term that originally refers to the 
abstraction of computer resources; the process of 

completely abstracting logical from physical.
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Ubiquitous Computing, Cloud 
Computing and Virtualisation



Virtualisation

Virtualisation is making services time and place 
independent, by virtualising all components.
This offers 'mashup' service compilations.

With human interaction this virtuality can be 
personalised to a 'almost real' experience.



Virtualisation
Service Oriented

ñPersonal service, 
anytime, anywhereò

Mashup (broking) of 
service components

Efficiency of the ICT 
services & networks

Cloud computing

Perception Oriented

ñMaking phantasy trueò

Enriching the individual 
experience

Extend one's senses

Broaden one's imagination

Virtual communities and 
platforms



Virtuality and Perception



Travel perception has multiple 
points of entry (books, games, 
films, blogs, etc) and is 
Encyclopedic in information
(full of cultural, religious, ethnic, 
political, mythological, historic and 
academic references)

Virtual content designed 
simultaneously with the 
Physical development.



Beyond your wildest dreams...

"You see, wire telegraph is a kind of a very, very 
long cat. You pull his tail in New York and his 

head is meowing in Los Angeles. Do you 
understand this?

And radio operates exactly the same way: you 
send signals here, they receive them there. The 

only difference is that there is no cat.ò  

Albert Einstein



What is reality?



Real vs Fake

The Real as ñgenuineò. The real as original. ñIts the real thingò 



The real as illusory

The idea of real as something that excist



Real vs Delusion

The idea of real as reliable perception          Freud's ñGet realò



Real vs Virtual

The idea of real as being 'physically', 
or at least 'non-digital'


